JL Records Corporate Standards Manual



THE JL RECORDS

IDENTITY

As one of the last authentic record stores
left in the Lafayette Indiana areq, JL
Records is a staple in the sale of CDs and
records. The JL Records brand symbolizes
a business that has stood the test of time
while keeping its genuine origins as a
straightforward, dependable, playful, and
classic record store.

This manual illustrates JL Records’ identity
and the program to exhibit that identity
throughout the range of business systems.
The regulations portrayed throughout

are to be used as a set of guidelines

to maintain and take advantage of this
systems wide range of possibilities. The
rules are not set in stone but when used
as portrayed, the identity will remain
simple, elegant, and purposeful in almost

any application.

The following is a structured blueprint of

the JL Records brand strategy and the

basic systems it has been applied too.
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LOGO

The logo design reflects the classic, fun,
full-of-life atmosphere of the record store
itself. The rough bubble letters are distort-
ed fo fit into the wrapping headphones
supporting a trendy 1970s impression.
The headphones themselves were used
to express what JL Records is in its logo
without having to actually read the type.
The color logo indicates the variety of

the stores music with a different color

for each letter, while also portraying a

fun new logo to consider a young target

audience.




The Clearspace surounding the logo is kept clear to
maintain the logos readability and presence among
other aspects of a design

Also, a small amount of clearspace should be kept as a buffer
between the headphones and the type. This space keeps the logo
legible when it is used in smaller applications

The clearspace can be identified by the
measurement of the letters J and L in the
logo. The clearspace should be at least the
width of these letters for effective use.
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This is the main color logo and
is the only instance in which
every color in the palette should
be used.

The order of the colors in this
logo should remain constant.

- 35

- 91

- 31

- 76

1. More than one color from the palette should not be 2. Any one of the seven colors can be used for the logo
used in anything other than the use in “records” in as long as it is used a solid for the entire logo (again
the main color logo. excluding the main color logo).
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4. A white or black logo can be used on any background
color from the palette.




STATIONARY

The stationary applications keep a simple
and elegant theme throughout. With the
playfulness of the bright colors and the
complex and irregular form of the logo,
simple layouts contrast well on the letter-
head, business card, and envelope design.
The color possibilities remain for each sta-

tionary application. Each application has

been designed to adjust to any one of the

seven colors included in the palette.




Letterhead

...........

i
i
i
i
i
i
H

JLRECORDS
music/movies/games

380 Brown Street H
We st Lafayette, IN 4 79 05}
(765) 743 4534
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JL RECORDS

music/movies/games

380 Brown Street
West Lafayette, IN 47905
(765) 743 4534

The description; movies, mu-
sic, games is included in the
informaion on the stationary
applications fo illustrate that
JL Records carries more than
its name suggests.



Envelope
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JL RECORDS

music/movies/games

E 380 Brown Street
:Jl. RECORDS West Lafayette, IN 47905

music/movies/games

5380 Brown Street
West Lafayette, IN 47905

JLRECORDS

music/movies/games

380 Brown Street
West Lafayette, IN 47905

JL RECORDS
music/movies/games
380 Brown Street

West Lafayette, IN 47905
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Business Card

Jim Pasdac h

JLRECORDS

music/movies/games
380 Brown Street

W est Lafayetie, IN 47905
(765) 743 4534

Jim Pasdach

JLRECORDS

music/movies/games

380 Brown Street
West Lafayette, IN 47905
(765) 743 4534

Jim Pasdac h

JLRECORDS
music/movies/games

0B: t
IN 47905
4

Jim Pasdac h

JLRECORDS

music/movies/games
380 Brown Street

West Lafayete, IN 47905
(765) 743 4534

Jim Pasdac h

JLRECORDS

mu

380 Brown Street
West Lafe N 47905
(765) 74

16 17

Jim Pasdac h

JLRECORDS

mus

Jim Pasdac h

JLRECORDS

music/movies/games
380 Brown Street

West Lafayete, IN 47905
(765) 743 4534

Jim Pasdac h

JLRECORDS

music/movies/games

380 Brown Street
West Lafayete, IN 47905
(765) 743 4534

Jim Pasdac h

JLRECORDS




TYPOGRAPHY

Futura was chosen as JL Records primary
typeface. The simple geometric forms it creates
and its Bauhaus representation associates well
with the fun, yet organized, simple, and elegant

design of JL Records visual identity program.

FUTURA BK

ABCDEFGHIJKLMNOPQRSTUVWXYZ1234567890
abcdefghijklmnopqgrstuvwxyz!@#$ % &

FUTURA LT

ABCDEFGHIJKIMNOPQRSTUVWXYZ12345678%0
abcdefghijklmnopqgrstuvwxyz! @#$ % &

FUTURA MD

ABCDEFGHIJKLMNOPQRSTUVWXYZ12345678%90
abcdefghijklmnopqgrstuvwxyz!@#$%&

FUTURA HV

ABCDEFGHIJKLMNOPQRSTUVWXYZ1234567890
abcdefghijklmnopqrstuvwxyz! @#$ % &

FUTURA BK ITALIC

ABCDEFGHIJKLMNOPQRSTUVWXYZ1234567890
abcdefghijklmnopqgrstuvwxyz!@#$ %&




This program has the capability to merge

with a wide range of possible applications.
As a record store, clothing could be a very
popular product to be taken advantage of
by the business. The logo can be placed on
A D D I T I O N A I- A P P I- I C A T I O N S hats, shirts, and jackets, and remain rela-
tively cheep to produce if done correctly.
Self promotional material can also be a
plus for a business like JL Records. For ex-
ample bags, cases, and posters can all be
used by the store for publicity and function-

ality as well.
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JLRECORDS
380 Brown Street
West Lafayette IN, 47905

765-743-4534

CONTACT

Design by Luke Previs

lprevis@purdue.edu




